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Today’s Speakers

Mariel Borgman
Community Food Systems Educator

Michigan State University Extension

Curtis Mahnken
AgPlan & Center for Farm Financial Management

University of Minnesota

MSU Product Center Client Services

• To build your marketing plan:
• Market analysis for specific products 

or businesses
• Market reports and trends
• Consumer analysis

• Other services:
• Unlimited business counseling
• Value added product development
• Connections to MSU resources + 

state and federal agencies
• Connections to distribution channels

https://www.canr.msu.edu/productcenter/

One time $50 application fee to 
become a client
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DEMaND Bulletin E3424: Marketing Fresh Produce via 
Direct to Consumer and Intermediated Markets

• Quality standards

• Insurance

• Food safety

• Communication

• Skills

• Pricing

• Customer profiles

Current Direct Marketing Trends in Michigan
+ Where to Learn More
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Michigan CSA Network

MichiganCSAnetwork.org 

Supporting and Promoting 
Michigan CSAs

Michigan Farm to Institution Network

The Michigan Farm to Institution 
Network (MFIN) helps people 

across the farm to institution supply 
chain learn, connect, and 

collaborate.

https://www.canr.msu.edu/michigan_farm_to_institution_network/
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10 Cents a Meal

Find 10 Cents Grantees Near 
You at 
tencentsmichigan.org Grant program through the 

Michigan Department of 
Education to incentivize farm to 
school sales of Michigan-grown 
fruits, vegetables and dry beans.

Michigan Agritourism Association

www.michiganfarmfun.com

Supports the agritourism
industry through promotion, 

education, advocacy, problem 
resolution and networking.
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Session Evaluation

Please take a moment to provide feedback on today’s session:

Or follow this link! https://msu.co1.qualtrics.com/jfe/form/SV_cwrga2pkkQIx3AW

MSU is an affirmative-action, equal-
opportunity employer. Michigan State 
University Extension programs and 
materials are open to all without regard 
to race, color, national origin, sex, 
gender, gender identity, religion, age, 
height, weight, disability, political 
beliefs, sexual orientation, marital 
status, family status or veteran status.


